
I’d like to add my welcome to Bobby’s. Welcome to Marshall. We’re honored to host 
the NASA Advisory Council and this committee.

I’d like to drill down a little deeper into our education and public outreach efforts for you 
before you hear from our work in each of our areas.

•MSFC Public Outreach activities implemented by the Center’s 
Strategic Communications 

and Academic Affairs functions

•Public outreach efforts leveraged among:

− Center Institution

 Programs/Projects

 Partners (industry and academia)

−

−
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• Implementing new 7120.5 strategic communication plan 
requirements, along with the

existing Center and Program/Project plans

• Examples of Center public outreach activities

− Exhibits (museums, NASA Visitor Center)

− Informal education (museums, homeschooling)

− Public engagement ( museums, community events)

− Social media (webchats, twitter, flickr, podcasts, NASA Apps, 
blogs) 

− Participatory exploration (Meteroid Environment Office)
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I’d like to start with one of Bobby’s charts – our center organization chart.

To meet the budget and NASA’s new strategic goals, we reorganized the center last 
year around NASA’s new direction and focusing on our core capabilities that the agency 
will need for the future.

Red Circles: Our education and outreach functions are managed out of our OHC and 
OSAC offices, which support the center director and the rest of the center.

Green Circles: You’ll hear from our SLS and Science & Technology folks about outreach 
efforts managed out of those offices. In fact, almost every box here is involved in 
outreach as an organization of through it’s individuals.

2



I’d like to give you an overview of our outreach efforts from a management point of view. 
This doesn’t take into account who funds them or executes them.
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Upper left: Includes intern program

Upper middle left: exhibits

Upper right: Apollo 40th anniversary event at US Space & Rocket Center

Middle: websites, media releases etc. through out Media Relations Office

Lower left: Great Moonbuggy Race

Lower Right: Student Launch Initiative
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Top left: MSFC Venus Transit activities included a web chat, live Ustream feed – one stop 
shop for video, Facebook and Twitter updates, eight and a half hour transit chat.

Lower left: Centennial Challenges, 2012 Sample Return Robot Centennial Challenge, 
Worcester Polytechnic Institute, attracted  7,000 guests and spectators in June.

Top right: HUNCH students (High School Students United with NASA to Create Hardware)

Middle right: Pass the Torch event featuring SLS

Lower right: Lunar Quest exhibit – “Moon Quest” at KSC Atlantis Rollover event
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Clockwise from top left:

NASA Day in Montgomery

SLS Industry Day in Huntsville

SLS Industry Day at MAF

Gene Goldman speaks to National Space Club

Marshall Speakers bureau

Marshall Speakers bureau

Marshall Speakers bureau
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Marshall outreach is unique partly because of the community. Clockwise from top left:

•Search Google Trends for “NASA” and you get a map showing market share of Google 
searches. As you see, people in the Huntsville area are more likely to search for NASA 
than anywhere else. 

•Kennedy visits Von Braun

•US Space & Rocket Center/Space Camp

•JWST testing

•ISS Payload Operations Center

•Von Braun Civic Center

•UAH

•Redstone Arsenal
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That’s a very quick overview of our center, our work and our education and outreach efforts. Our other 
briefers today are really going to get you excited about our outreach efforts in detail. Again, welcome to 
Marshall. Let us know how we can make your visit more rewarding and productive.
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